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Mediatization

e Perceiving and acting via media
e Abiding by media logic
e Creating reality for media
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Complexity
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From Information
Scarcity to Abundance
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https://www.go-globe.com/blog/60-seconds/
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Average Cognitive Capacity
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Increasing Need for Selectivity
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Digital Change Makes News Journalism More Important

e more information
e at a faster pace
e about increasingly complex and distant events and structures

e needs to be filtered, edited, checked, packed, analyzed and commented
o for the sake of
e enabling people to participate in public life an civil society

e enabling peope to rationally contribute to the democratic process
e holding public officials and powerful organisations accountable
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Relevance to Users Remains High Too,
although Usage-Patterns Change
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Main Source of News by Age

0% Younger Older

( ) Reuters Digital News Survey 2017,
F0% n: 71,805 respondents from 36 countries

“You say you’'ve used these sources of
news in the last week, which would you
say is your MAIN source of news?”
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Main News Sources from the Internet by Age

.(...) which would you say is your MAIN source of news?*
Traditional Media m Social Media & Blogs W Aggregators, other

0% 20% 40% 60%

55 u.m. Jahre N |
45 bis 54 Jahre B |
35 bis 44 Jahre B
25 bis 34 Jahre _
18 bis 24 Jahre _ Reuters Digital News Survey 2017 /

Hans-Bredow-Institut; n= 1,950
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Facebook became most important News Source to
Generation ., X" and ,,Millenials" in the U.S.

% who got news about politics and government in the previous week from...
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The Rise of Social Media as a Source of News
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Reuters Digital News Survey 2017,
n: app. 12,605 respondents per year from six countries

“Which, if any, of the following have you used in the last week

as a source of news? Please select all that apply?”
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Algorithms Dominate News Selection

B Editcriat [ Ateorithmic [ Other

All A% 54% 204,

Reuters Digital News Survey 2017,
n: 66,230 respondents from 36 countries

“Which of these was the MAIN way in which you came across news in the last week?”
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The Rise of Mobile Media as a Source of News
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Reuters Digital News Survey 2017,
n: app. 12,605 respondents per year from six countries

“Which, if any, of the following devices have you used to

access news in the last week? Please select all that apply.”
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Changing News Sources, Sweden 1986-2010
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Overall News Consumption Does Not Change
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But: Big Generational Effects, Little Life Cycle Effects

Average number of minutes per day following the news
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m2012
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Millenials (1985-200)

PEW Research Center; n= 2,062
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Using the News

e Patterns of using the news are changing, strongly shifting towards:
e the internet
e social media
e mobile/ubiquitous media

e overall relevance and dedication to news (still) remain on a high level
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Vanishing Business Models
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Circulation for U.S. Dailies going down
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Circulation of German Dailies: Halved since Reunification
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U.S. Newspapers Advertising and Circulation Revenue
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U.S. Newsroom employment, Number of Employees
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Revenues and Employed Journalists at Newspapers
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Decreasing Diversity
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Decreasing Quality-Index

= B =
Htl - = = H:' = ___E
5 : 3 i & HE 'g Elh £ =
2 |6g| 2| E| B |E |E |5 |8 |3 |3
< |g>2| &5| €| £ | E | £ |2 | & | &
| S5|s5| 2|2 |2 |2 |3 |5 |5z

sc | | Index of different indicators of news
Ll - quality:

5.2 |
5.0 5;;‘\!,-\ Relevance,
12 4= I background information,
{44

4,748 .
4.5 4.5 \/\ a3 facutality
1,0 mm:we:mg”\-i” ............. Base: 48 Swiss media outlets
N 26
3.5 a5 3=
.n"’.-‘."‘h-
20 /3.] a1 i Y
25
2 5 6 \"“ fog Uni Zirich

Datenpunkts pro Typ: 2010-2011-2012-2013

Lutz Hagen News in the Digital Age Slide 27



TECHNISCHE
@ UNIVERSITAT
DRESDEN

Financing of the News

e Strongly diminishing financial resources for journalims
e News producers loose

e Intermediaries win

e Less professional journalists

e Quality declines
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The Audience Unchained
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Echo-Chambers an the Demise of Civility

p I ich finde es sogar richtig das mal ein Schiff von denen absoffen ist
ruhig noch mehr davon =2

1 5td - Gefallt mir - 10 1

M [ Patrolie fahren und Schuss auf den Bus geben Blub Blub Wech
sind se
1 5td - Gefallt mur

_ch hab nen bohrer ... damit gehts schneller

27 Std. - Gefalit mir - ol 2
I = sind noch 4 nullen so wenig  [Anm: es waren 400

27 Std. - Gefallt mir Tote, die beklagt wurden]

LN das geht mir am Arsch vorbei I selber drann Schuld 1 von mir

aus konnen die alle weg ! Habe gerade mit meiner Mutter telefoniert | die Comments on the
milssen jeden Euro umdrehen als Rentner _ Dieser Staat ist eine Frechheit ! facebook-Page of
21 Std. - Gefalt mir - 5 11 PEGIDA
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Trolls

Nasty comments on Angela
Merkels Instagram-Profile
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Overall Trust in Media in Different Countries
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Reuters Digital News Survey 2017,
n: 71,805 respondents from 36 countries

“Please indicate your level of agreement with the following statements. - I think you can trust most news most of the time/I think I can trust
most of the news I consume most of the time Base: Total sample in each market.”
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Watchblogs

25.3.2015,22:40
Mats Schénauer

Lutz Hagen

SEIT 2004

KRITISCHES UBER DEUTSCHE MEDIEN

Bild.de, focus.de, Huffingtonpost.de, N24, Tagesschau etc.

Absturz des Journalismus

Alle Unkenntlichmachungen in diesem Beitrag stammen von uns.

Als BILDblogger schaut man jeden Tag in die Abgriinde des Joumnalismus, aber es
gibt Tage, an denen vor lauter Abgriinden kaum noch Journalismus zu sehen ist.

Gestern war so ein Tag.

Am fruhen Mittag, weniger als eine Stunde nachdem bekannt geworden war, dass
die Germanwings-Maschine 4U92525 uber Frankreich abgesturzt ist, umfasste der
Liveticker bei Bild.de schon uber 35 Eintrage. Bel ,,Focus Online® uiber 20.

Dasist eine dieser furchtbaren Figenarten des deutschen Onlinejoumalismus: Dass
die Portale in den ersten Stunden nach solchen medialen Groflereignissen alles
rausjagen, was sle in die Finger kriegen, egal, wie irrelevant, spekulativ oder
nichtssagend die ,,Nachricht™ auch sein mag. Hauptsache Content. Hauptsache
Klicks.

Bild.de zum Beispiel.

12.16 Uhr
Germanwings-Seite nicht mehr zu erreichen

Die Internetseiten von Germanwings und Flughafen Disseldorf sind zusammengebrochen
und momentan nicht Zu erreichen.

000

= Was passiert hier?

= Sachdienliche Hinweise?
= Werben auf BILDblog

= BILDblog unterstiitzen

Suche nach Medium -

BILDblog abonnieren

= NEU: Updates per E-Mail

= RT @SPIEGEL_Medien: Jetzt
im Livestream vom #nrl5:Im
Visier der Meute. Christian

News in the Digital Age

Slide 33



TECHNISCHE
UNIVERSITAT

DRESDEN
K

Watching the Watchdogs

Bvel[Qea S e 9 s A4 00 B=

v.publikumskonferenz.de/forum/

|8} Meistbesucht IT] Erste Schritte i SPIEGEL OMLINE - Nac... () https://tu-dresden.def... & Untitled #4 OPAL - Online-Plattfor.., B8 Seiten-Ladefehler B polizeimitze | eBay 27 SAP EH CD-Ram- und Online-... E23 Elektranische Zeitschri..

Fordermitglied werden Programmbeschwerden Wiki  Registrieren  Anmelden

Gehe zu: Foren-Jbersicht

LETZTER BEITRA

AEDIENKRITIK

Offentlich - rechtliche Medien
- Corpus "Delicti” -

Worum geht es also? Welche historischen und gesellschaftiichen, als auch juristischen Strukturen haben dazu Themen: 279 & Do 2. Jul 2015, 09:20
gefilhrt, dass in den ffentlich-rechtiichen Zusammenh&ngen wenig Raum (oder Zeit?) fir birgernahe/s/n Beitrdge: 1135 L= von Maren
Fernsehen/ Rundfunk frei gestellt wird, Es muss um tiefer liegende historische und juristische Grinde gehen,
mit deren Analyse und letztiich vorgelegten oder vorzulegenden Alternativen man Lésungsansétze erarbeiten
muss, um grundsatzliche und langfristige Verdnderungen zu bewirken.

Woriiber &ffentlich-rechtliche Sender nicht berichten Themen: 121 & Fr 3, ul 2015, 13:35
Bitte beachtet die Angabe von verifizierbaren und seridsen Quellen. Beitrdge: 247 | =8 von Telekinese
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Fact Checking
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5 Q © REPORT A FAKE

Struggle against fake information

about events in Ukraine (5 DONATE
HOME ABOUTUS OPINIONS CONTEXT VIDEOS MEDIAABOUTUS TOOLS
Search Submit...
JULY 01,2015 - 18:42 - NEWS
i SOCIALSTATS
Russia 1 Wrongly Reports of Energy
Ministry Appointment

On June 30 the site Vesti.ru (Russia 1 TV channel) incorrectly reported
that Ulraine's President Petro Poroshenko appointed 24-year-old
Dmitry Vovk as Ukraine's Minister of Energy. Dmitry Vovk was in fact
appointed head of the Power and Utiities National Commission by the
president on June 29. Volodymyr Demchishin remains Energy
Secretary.
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Charitable Journalism
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Wir sind das erste gemeinniitzige Recherchezentrum im deutschsprachigen Raum. Wir wollen
jedem Biirger Zugang zu Informationen geben. Das ist unser Ziel.
Redaktion
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User Generated Content as a Ressource for Journalism

) bwibpic ' &
Janls Krims
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There's a plane in the Hudson. I'm on the ferry going to
pick up the people. Crazy. Janis Krims (@jkrums),
November, 2. 2015
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The Public Unchained

e Second public sphere: Delegitimation of mass media

e Reactance against powerful media

e Demise of civilty: Trolls poison the discourse

e The public as a watchdog for the watchdogs

e Lay Journalism as a resource for professional journalism
e Networking journalism
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Theses

1. Professional journalism is more relevant than ever

2. No massive turning away of users from the news (at least until now)

3. News organizations permanently lose advertising revenue

4. Number of employed journalists declines

5. News Quality is on the decline

6. The audience massively emerges as a ressource and watchdog for professional journalism
7. More in depth research is needed
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